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Student Discount 



Cut & Style with Kelly 

$25 female 
$20 male 

Complimentary make up touch up 
with Robyn - Full Make Up $35 

20% discount on colour 



OPTOMETRIST 




’-^NO SERVICE CHARGE WITH COUPON 



Y&W 



FOREIGN EXCHANGE 



All Major World 
Currencies Exchanged 

Monday-Friday 9:30 am - 9:00 pm 
Saturday 9:30 am - 5:00 pm 
Sunday 12:00 pm- 5:00 pm 



Next to McGill • Eaton Centre 
845-1113 Metro Level 

NO SERVICE CHARGE WITH COUPON 



Students pay only $5 for eye exam & get 
$75 coverage towards eyeglasses or 
contacts - with your Health Insurance. 



'Rx Glasses: $169 
Insurance: -$75 
Student Cost: $94 

Dr. David Kwavnick, O.D. 

1535 Sherbrooke St. W. 

f (corner Guy) 

Oetails at our office. 



933-8700 



Life Style without glasses 

'No touch' Laser Excfmor, PRK, La ilk 

Myopia • Astigmatism - Hyperopia 
Contact lens discomfort 
LASER ULTRAVISION INSTITUTE 

tor coroers in llie Armed Forces, pilols, RCMP 
air Iroffic controllers, firemen, police, athletics. 

Medical Director 

Dr. Marvin L. Kwitko 

Past Chairman, Advisory Committee on the 
Excimer laser, (or Hcollh ond Welfare Canada. 

5591, Câle-dcs-Neiges, Mil, Qc, Canada 
1(514)735-1133 1-800-20LASER 
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Fire Up For Summer! 







FREE PASSES 



AVAILABLE FOR TONIGHT’S 
PREMIER- NOV. 23RD, 7PM AT 
EGYPTIEN CINEMA LES COURS MT-ROYAL 

COME TO SHATNER B07. 

LIMITED NUMBER OF PASSES. FIRST COME, FIRST SERVED. 
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At Camp Chi 



Join our staff 

Co-ed overnight camp of the JCCs of 
Chicago-Located in the Wisconsin Dells 

Positions available 

Unit Supervisors, Counselors, Specialists in. 
waterskiing, sailing, athletics, aquatics, 
outdoor adventure, cultural and fine arts, 
camping, roller hockey, song leaders, 
administrative staff, and more. Must be 
18 years old by June 1st to apply. 

MONTREAL interviewing on 

December 10 ô 11. Contact the Chi office 
at 847.272.2301 for more information 
or fill out an on-line job application at 
www.campchi.com. 



847.272.2301 OR • campchi@mcimail.com 

* * ’ ■ * 
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GUESS JEANS WAREHOUSE SALE 

END OF YEAR CLEARANCE / SAMPLE SALE 

Guess for men, ladies, kids, handbags, accessories, 
leather jackets & golf 
are available 
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SALE FOR LIMITED TIME ONLY 

November 25 - December 20, 1998 

Mon. Tues. Wed. 9am to 7pm Sat. 9am to 5pm 
Tliur. Fri. 9am to 8pm Sun. 10am to 4pm 



Guess Jeans Warehouse 
7077 avenue du Parc 
3rd floor, Suite 310 
(514) 278-6666 



Near Parc Metro station 
Visa, MasterCard and Interac accepted 
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Café (’Etranger 

680 St. Catherine St. West 
(corner University) 

tel: 392-9016 
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Editorial comments 



by Loulgl Addarlo-Berry. pop 
culture co-ordlnator 



W hen I finish all the 
requisite editing for 
this pop culture is- 
sue, when all the revisions and 
alterations have been made, the 
pages have been laid out, printed 
up, and the courier has been 
sent along his merry way, I'll 
trudge eastward. Eastward I'll go, 
across the McGill campus. 
Through the McGill ghetto, then 
past Park, Jeanne Mance, St. 
Urbain. I arrive at St. Laurent. 

Here, lights and noise assail 
my- tired and oversensitive 
eyes, ears, and likely, unless I’m 
lucky enough to avoid the to- 
bacco smoke wafting out of 
every bar, my nose and throat. 

Friday night. Everything's hap- 
pening here: people party, listen 
to music, drink, smoke (up, more 
than occasionally], and as the 
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night slowly comes to an end, 
return to their homes, hopefully 
in pairs, sometimes alone, to 
sleep off the effects. 

By this time, however, I'm long 
since gone, having boarded a 
northbound bus for my home, 
far from even longest and most 
sinuous tendrils of the 
Montréal night scene. Before I 
go to bed, however, I too have 
musical temptations which 
must be indulged. My room- 
mate has in his possession the 
new Vanilla Ice CD, and un- 
doubtedly this will lure me to 
his room, to listen to a few 
tracks, before my head finally 
hits the pillow. It doesn't mat- 
ter that I don't like Vanilla Ice 
... I'll still listen. 

Where does pop culture fit 
into all this? How many people's 
Saturday night does a given 
band, movie, or drug have to 
be a part of before it becomes 
a part of "popular" culture? 

One of the few statements 
that cani be made with minimal 
argument about pop culture is 
that which is inherent in its ti- 
tle - it's popular. It's main- 
stream. Everyone knows it, and 
- usually - a majority likes it. The 
mainstream press covers it, 
and the alternative press has 
already given up on it, because, 
by now, it's waaaay too main- 
stream. 

This brings to mind the ques- 
tion: why is the Daily running a 
pop culture special issue? 
We're not exactly the campus 
paper to look to if you want to 
know the spin on all the latest 
and greatest one-hit wonders, 
after all. Nor do we want to be. 

The idea behind running a pop 
culture issue was to take a criti- 
cal look at some of the prevail- 
ing forces behind today's pop 
culture in all its mediums, 
whether that be television, mu- 
sic, film, the internet, or any of 
the infinite ways in which it mani- 
fests. 

The term "pop culture" does 
not represent a static force or 
phenomenon. Nor can it be de- 
fined, or encapsulated, in a few 
short sentences (though this was 
exactly the fate to which wee sub- 
jected the poor victims of our 
"pop" quiz. Or in 16 pages . . . 
or in a book, for that matter... 

This issue certainly isn't pop 
culture. But hopefully it will give 
you pause to think over a few 
things perhaps you hadn t 
thought about before. Which is, 
I guess, what the Daily's all about. 
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Dy James Yap. pop culture co-ordlnator 



obody knows what pop 
culture is. 



That's not intended to be a 
comment on the ignorance of the 
general populace; rather, it is an 
acknowledgement of the breadth 
and depth of meaning of the term, 
and of the fact that it means many 
different things to many different 
people. The fact is, pop culture 
has its own different meaning to 
everyone, and for everyone its 
meaning is difficult to express in 
words. 

As co-ordinator of the pop cul- 
ture special issue, before sitting 
down and thinking about what I 
wanted to do and put into it, I had 
to decide what it should be all 
about. But you can’t decide what 
a pop culture special issue should 
be about before first deciding 
what pop culture is all about. And 
so I came up with my own con- 
cise (very concise!) definition of 
pop culture. 

How's this for a definition... 
culture includes all the activities 
a person engages in which are 
not work- or survival-related, and 
pop culture is culture that is popu- 
lar. In most people's heads, it's 
probably fair to say that pop cul- 
ture usually refers to forms of ex- 
pression, be they art or media. 
Television, music, film, visual arts, 
and the internet are examples of 
this. Of course, pop culture is not 
exclusively forms of expression - 
drugs and sports could also be 
considered part of pop culture. 

Another idea that is often as- 
sociated with pop culture is that 
it is "mainstream" culture. And 
unfortunately, due to the way our 
society works, anything that is 



"mainstream" is automatically 
(and often rightfully] associated in 
people's minds with commerciali- 
zation. And commercialization is 
a horrible thing. 

So why, you ask, is the McGill 
Daily doing a special issue on pop 
culture? 

First of all, pop culture is such 
a fundamental element of our 
society, and so visible in everything 
we do, that it is something that 
simply cannot be ignored. To not 
accord it the importance which it 
deserves would be foolish and 
improper. Besides, no one has 
anything against certain things 
being more popular than others, 
the problem lies when people 
start blindly following current 
trends and corporations begin to 
start exploiting these trends. The 
Daily takes pride in being able to 
appreciate anything that is artful 
or has a thoughtful underlying 
message, and to do this while at 



the same time dismissing pop 
culture just because of its main- 
stream associations would be 
hypocritical. 

Second, this issue is meant to 
be a critical look at pop culture, 
the state it's in and the effects of 
its role in our society today. It is 
not in any way meant to tell you 
about the successes of the latest 
mainstream films or CDs and the 
such; there are plenty of other 
newspapers and magazines 
around to do that. 

So this is the reason the Daily 
has decided to put together a pop 
culture special issue. No. we are 
not selling out... rest assured, you 
can still expect to see the same 
quality content from The McGill 
Daily Culture you have come to 
expect week after week. But we 
also think it might be worthwhile 
to take a step back and analyze 
this important part of our soci- 
ety’s identity. 
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We honour McGill University’s 
Student Health Plan available 
to Undergraduate and 
Graduate students. 




3 CONVENIENT LOCATIONS 

- 1455 Peel St., Metro Level 843-7117 

Les Cours Mont-Royal 

- 2020 University 284-0266 

Pres. Kennedy, Metro Level 

- 3575 Park Ave. 849-6176 

Corner Prince Arthur 

Galeries du Parc (La Cité) 



EDDY BISHARA 
PHARMACY 
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The IT industry 
needs you now- 



I In' information leclmnlngy indtistiy is hungry for people 
willi the riy;lil (raining. Vim could lie une of Ilium in less lime 
Ilian inn think. (II 1 Learning Technologies is Canada's leader in 
computer technology training. In more than ill classrooms across the country, 
we giic people like you the customized training In succeed in business, industry 
and government (II 1 Learning Technologies is the preferred training provider 
for Sill. Sisteinhouse 



MICROSOFT CERTIFIED SYSTEM ENGINEERS PROGRAM 27 WEEKS 
ORACLE CERTIFIED PROFESSIONAL DBA PROGRAM 31 WEEKS 

We are currently offering FUI.I. TIME TRAINING PROGRAMS in 
Montreal. Call ns for the next INFORMATION SESSION dale. 

We’ll discuss: 

• I low the program works • Certification exams 

• Joh Market • Guaranteed S-week work placement 

• Certification options • Financial assistance 

• Course start dales • Professional joh search services 




can) is pop culture.” 

Laura Breznay, 
Cultural Studies, U2 



I low the program works 
Joh Market 
Certification options 
Omise stall dales 



Your I'uliire is wailing, so pick up the phone 
\ | / ;"id register now. (5 14) 87 4-6268 

^ ext. 6177 




I think the Trib is pop cul- 
ture. Not so much what you 
need, kind of what you 
want, kind of not. It’s just 

there. 
Titanic is 
pop cul- 
ture, and 
Madonna ... 
but Madon- 
na’s more 
than that." 

Meg Hewings, 
Woman's Stud- 
ies, U2 
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“It’s to do with the 
youth. ..what the 
youth look up to 
and listen to.” 

Tak Graham, Arts, UO 










PHOTOS BY CÉLINE HEINBECKER 
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What is Pop Culture?” 



“That presupposes you 
know what culture is. If I 
had an answer to that, I 
could give you an easy 
definition. I guess you 
could just say it's what's 
cool, what you do on a 
Saturday night, but that's 
different. There are too 
many ways to answer that 
question." 



Professor 
Trevor 
Ponech, 
Department 
of English 




“All that mainstream 
crap that came out of the 
sixties. And the UK.” 

Rhys Berry, Economics, U3 




“Pop culture is 
trendy culture: 
it's recent mov- 
ies, music, 
drama ... just 
recent goings 



Cecilia Tolley, 
Science, U2 




'I don’t know. 

Alex Pinchette, Electrical 
Engineering, U2 
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University of Rochester 

Graduate Program in Visual and Cultural Studies author 
of The Social Production of Art, Feminine Sentences and 
Resident Alien 

The Jewish Mark 
in English Painting 

Thursday, November 26 * 7:00 PM 
Room 232 Leacock Building 
McGill University 

Free Admission * General Public is Welcome 

Sponsored by: Graduate Program in Communications McGill University 

• Centre for Research on Canadian Cultural Industries and Institutions 

• Department of Art History, McGill University Faculty of Arts, McGill 
University • Department of Art History, Concordia University 



The Daily Publications Society 
publisher of The McGill Daily 
and Le Délit Français 

invites you to its 

Annual General Meeting 
(AGM) 

Tuesday November 24, 1998 
Shatner Building Rm. 107/108 3:30*5:00 pm 

For more information, please leave a message for 
David Goldfarb 

Chief Returning Officer (CR0) \\ 

at 39Ô-Ô790 * «# tie 




• Learn to translate Spanish or German into French or English. 

• Communicate with confidence in your professional or academic 
environment. 

• Gain 3 university credits 
Duration 

Courses are 1 3 weeks (once a week from 6-9 p in.) bcpnningjaniiary 4, 1999. 
Prerequisites 

A considerable degree of fluency in Spanish or Gentian, xs well xs English 
or French. Fmphxsis is placed on writing skills. 

Entrance Exant 

Tuesday, November 24, 6-9 pan., 680 Sherbrooke St. \V„ Room 1395 or 
Saturday, November 28, 1(1-1 pan., 680 Sherbrooke St. \V., Room I Oil. 

Test fees: $15.00 

Ibilion Fees: $201.33 (Fees payable at Registration). 



Bill ‘XI: Companies paying fees on behalf of their employees may he 
eligible for a ixx deduction or a refundable training lx\ credit. 



McGill 

I CENTRE FOR 
CONTINUING 
EDUCATION 



Want to find out more? I'lcasc contact: 

The Department of languages and Translation 
680 Sherbrooke Street West, Suite II 1 ) 1 ) 

Montreal, QC II3A3RI 

Tel.: (514) 308-6160 • Fxx: (514) 308-2650 
laiiR@conled.laii.mcgill.ca • www.mcgill.ca/conled 
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UK Cinema: Things 

Looking Up? 



Despite the lure of Hollywood money, the overall 

OUTLOOK FOR THE BRITISH FILM INDUSTRY REMAINS BRIGHT 



by Joe Butler 

E ver since Britain’s new 
post-Socialist government 
came to power 18 
months ago, Prime Minister Tony 
Biair and his colleagues have 
been eager td promote what 
they, in their hip wisdom, refer 
to as Cool Britannia. In spite of 
the embarrassing tag imposed 
upon modern British pop culture 
(outdated before it had even 
been used] and the interference 
of the establish- 
ment in areas it 
should perhaps 
leave alone, it 
cannot be de- 
nied that the 
m i d- 1 9 90s 
have seen a 
dramatic resur- 
gence in British 
creativity. In the 
theatre, Mark 
Ra ve nh i I I's 
ground-break- 
ing Shopping 
and F**king 
had audiences 
so stunned they 
never even no- 
ticed the sound 
of springing 
seats as fellow 
spectators left 
auditoriums in 
disgust. The 



Danny Boyle (of Trainspotting 
fame], one of the decade's most 
successful directors, has been 
the focus of much of the praise 
directed towards the industry 
in Britain yet is now facing alle- 
gations of selling out. His last 
film, A Life Less Ordinary, 
moved away from the intrinsic 
Scottishness of his first two fea- 
tures, and in his next picture, 
the director intends to ditch fel- 
low Scot and collaborator on 
each of his projects to date, 




musical scene has been in such 
good shape over the past few 
years that when Britpop died, 
nobody even noticed the gap left 
in its wake. 

It has been in the cinema, 
however, that Britain has seen 
some of its most resounding 
successes. After decades as 
the laughingstock of world cin- 
ema, the British film industry 
reinvented itself and quickly re- 
gained credibility amongst crit- 
ics and cinema-goers alike. 
Huge international blockbusters 
such as The Full Monty did 
much of the horn-blowing, but 
smaller independent produc- 
tions also achieved considerabe 
success. 



Throughout the drought in Brit cinema, director 
Mire Leigh has beem carrying the flag for his 

country. 
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Ewan McGregor. He does so in 
favour of - who else - pretty- 
faced boy of the moment, 
Leonardo DiCaprio. In a recent 
interview with Zoe Heller, 
McGregor was far from reluc- 
tant in admitting his disappoint- 
ment that Boyle has pulled the 
plug on their successful part- 
nership and seems intent on 
selling his soul to the devil. 
Without wanting to make 
money too much of an issue, 
setting aside 50% of the film’s 
budget in order to meet his new 
star’s salary demands seems 
symptomatic of Boyle's increas- 
ingly Hollywoodian priorities. 
Why else opt for Leo when 
there are scores of far cheaper 



and - let’s face it - more talented 
actors more than willing to work 
for you unless big-time world 
(i.e. US) success is not your 
main goal? 

So is British cinema only Brit- 
ish so long as it is unsuccess- 
ful? A depressing hypothesis 
certainly, but not necessarily in- 
accurate. Historically, there has 
been a constant stream of Eu- 
ropean cinematic defections to 
the US (Hitchcock, von Stern- 
berg, Malle) and Hollywood's 
penchant for bland, dumbed- 
down nonsense appears now to 
be crossing the Atlantic. Bean, 
one of Britain’s biggest interna- 
tional hits ofrecent years, suc- 
ceeded merely by appealing to 
the lowest common denomina- 
tor. The success of The Full 
Monty, the UK's highest ever 
grosser, would have been far 
less likely without the much- 
hyped promise of portraying ac- 
tors and actresses in various 
degrees of disrobement. Many 
British cinemas screened the 
film again this summer as a 
treat for bored housewives ne- 
glected by their husbands in fa- 
vour of the soccer World Cup. 
Indeed, if the public had been 
particularly interested in a so- 
cial commentary upon the 
legacy of the Thatcher years, it 
would have been better advised 
to trade in its ticket for Brassed 
Off, again starring the ubiqui- 
tous McGregor. Although a lit- 
tle naive at times, Mark 
Herman's humorous take on 
the miners’ strike of the mid- 
BQs was universally accessible 
and had charm by the 
bucketload. Not much stripping 
going on though. 

Nevertheless, one strand of 
British cinematic tradition ap- 
pears to have resisted tempta- 
tion to americanize. The Bond 
movies, a genre in themselves 
and currently enjoying something 
of a renaissance, are as British 
now as they ever were. It would 
surely be unwise to base an en- 
tire industry on nostalgia, how- 
ever, as the disastrous Carry on 



“After decades 
as the laughing- 
stock of world 
cinema, the Brit- 
ish film industry 
reinvented itself 
and quickly re- 
gained credibil- 
ity amongst crit- 
ics and cinema- 
goers alike/ 
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Columbus proved so embarrass- 
ingly. 

On the other hand, perhaps 
the picture is not so bleak. For 
nearly 25 years, throughout the 
drought in Brit films, Mike Leigh 
has been flying the flag for his 
country. 

Some of his 

best work to 
date surfaced 
this decade, 
particularly 
the masterful 
Secrets and 
Lies for which 
Leigh and his 
leading ac- 
tress, the 
sublime 
Brenda 
Blethyn, won 
best director 
and actress 
respectively 
at Cannes. 

Last year's 
Career Girls 
had a lot - ul- 
timately too 

much - to live up to, but was nev- 
ertheless a pretty decent film. 

As is the case in Canada, 
Britain is home to several ra- 
cial and religious minority 
groups and My Son the Fanatic, 
Hanif Kureishi’s recent foray 
into Islamic fundamentalism and 
the tensions between first- and 
second-generation immigrants, 
is arguably far more a part of 
the "British experience" (if such 
a thing exists) than Boyle's A 
Life Less Ordinary, for example. 
Someone does need to tell 
Rachel " Muriel's Wedding" 
Griffiths that her Bradford ac- 
cent was fooling no one, how- 
ever. 

One advantage that the 
emerging "new wave" of British 
cinema has over its stateside 
counterpart is its rejection of 
self-imposed geographical limita- 
tion. Unlike the US, where Hol- 
lywood is the movie industry, the 
Brits avoid such exclusivity of lo- 
cation. The films already dis- 
cussed have been produced 
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across England and Scotland. 
Again, Wales plays its part and 
last year’s Twin Town enjoyed 
reasonable success, albeit only 
on a domestic scale. Titanic 
Town, the similarly titled North- 
ern Irish feature which was pre- 
sented as part 
of the official se- 
lection at this 
year’s Montréal 
International 
Film Festival, is a 
less partisan ex- 
ploration of the 
"Northern Irish 
Problem" than 
many previous 
films which have 
covered similar 
ground. 

Perhaps the 
highlight of the 
last year’s UK 
cinematic out- 
put, however, is 
Gary Oldman’s 
directorial debut 
■H Nil by Mouth. 

This sensitive 
but non-sentimental depiction of 
a battered wife, based on 
Oldman's own mother, was 
brought to life by the superbly 
talented Kathy Burke [another 
award winner at Cannes). It 
stunned audiences in Britain 
and abroad, despite the barri- 
ers of the cockney slang dialect 
spoken throughout. 

It is a well-known fact that 
Oldman is an established Holly- 
wood Figure as a result of his 
acting career. Will he too follow 
in Boyle's footsteps and leave 
Britain’s small-time film scene 
behind in favour of the glitz and 
glamour of Tinseltown? One can 
only hope not, but even if he 
does, there is still plenty of Brit- 
ish talent without the desire (or, 
more pessimistically, the oppor- 
tunity) to head for Hollywood. 
And to be fair, while the Ameri- 
cans continue to produce such 
excrement as Lost in Space or 
the woefully insensitive Sliding 
Doors, the Brits have little to 
fear. 
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A Lewd Proposal 

Comments on writing about cinema as a medium 

Dy Nell uerma 



I t's a secret that I write a film 
column in the Daily, because I 
think it's kind of stupid to be a 
student writing film reviews. My 
writing is so bad that I won't even 
line my bird cage with it. How- 
ever, this disappointment gives 
me ample excuse for indulging 
in rich foods, so I manufacture it 
intentionally. 

Secrets are only fun if you tell 
them. 

FACT: The city of Los Angeles 
alone produces double the 
number of pornographic features 
per year than the Hollywood- 
based studios you probably hate. 

The more I read film criticism, 
the more I imagine that my coun- 
terparts in real newspapers also 
enjoy rich foods. Pop critics are 
divided into two camps of vermin: 
those who use a highly special- 
ized language to get themselves 
in between quotation marks on 
the poster for the latest James 
Cameron film; and those who 
refuse to see the latest James 
Cameron film on the basis of 
those ads. In light of the fact that 
sixty or seventy percent of the 
feature-length films produced in 
any given year in North America 
are porns that go straight to 
video, I suggest that both camps 
of vermin entirely neglect the 
largest and most cross-cultural 
genre ever created. I’m not sug- 
gesting that the Globe and Mail 
include a review of the latest se- 
quel in the Sweet Lucy Fucks Five 
Hundred Cops and a Dog Named 
Doo-Doo film saga. I merely bring 
this up to illustrate that neither 
"pop" nor "alternative" critics 
address any more than a minor 
wing of the medium. 

FACT: Hollywood movies are 
more important than Alternative 



movies. 

Alternative and foreign films 
only get released on screen in 
Canada if they win some hefty 
silverware at Cannes, Sundance 
or Venice. You are not seeing or 
even hearing about the seven 
hundred movies that did not get 
screened that week at the Parc, 
or the thousand or so film-stu- 
dént pieces of shit that were so 
masturbatory and self-indulgent 
that they couldn't even convince 
New Line to release them. In this 
way, the very critics who com- 
plain about the artistic poverty 
of Hollywood censor the number 
of alternative or foreign films you 
encounter to a minute fragment 
of their total number. 

It is so much easier for us to 
despise the big studios. MGM's 
bad films fail in public. Independ- 
ent bad films fail in secrecy. Ergo: 
our impression that Independent 
films are more worthwhile is 
based on a misconception of the 
genre. 

MYTH: The slam-em-bang-em 
high adventure melodrama is 
mindless. 

I secretly suspect that this is 
an opinion that finds its roots in 
that sad demographic of people 
who played football or soccer 
when they should have been at 
the movies like any decent ten 
year old. The action film is the 
most examined and sophisticated 
kind of sequence in film history. 
The western, the science fiction 
and the disaster movie are insti- 
tutions that have been used by 
some of the best minds in the 
medium, from Hitchcock to 
Coppola to Scorsese to Kazan to 
Bergman. The Parc Guide often 
calls Casablanca the best Holly- 
wood film ever made, but what 



you probably don’t know is that 
Michael Curtiz, its director, made 
exclusively action films both be- 
fore and after Casablanca. 

Cry and bemoan Titanic as 
you do, it still has the most elabo- 
rate and 
ambi- 
tious de- 
struction 
se- 
quence 
ever pho- 
t o 
graphed. 

This is 
an artis- 
tic feat. 

You can 
hate the movie until the end of 
time, but you can't change that. 

In general, the reason why I 
prefer Hollywood films to Inde- 
pendent ones is that Hollywood 
has the funding and resources 
that no Independent can match. 
These resources made Batman, 
the Godfather, Vertigo, Streetcar 
Named Desire, Cool Hand Luke, 
Chinatown, Casablanca, The 
Birth of a Nation, Cone With The 
Wind, Sunset Boulevard and a 
thousand other movies you love 
but would feel guilty about loving 
if they came out now. These 
movies built the post WVVII film 
language that every contempo- 
rary director must acknowledge. 
Every foreign and Independent 
film maker's artistry stands in 
relationship with Hollywood art- 
istry. No exceptions. 

Quote: "The age of photogra- 
phy, of the photographic image, 
and thus of cinema itself, is com- 
ing to an end. At the end of this 
era, before entering the age of 
the digital-electronic image, cin- 
ema may be able to gather its 
forces one more time and do that 
for which it was invented: pro- 



vide the people of the 20th cen- 
tury with an image of themselves, 
both of their reality and their 
dreams" - Wim Wenders in a 
speech delivered when accepting 
the F. W. Murnau Award, 1 991 . 



Now that film is beginning to 
no longer be celluloid photogra- 
phy, and now that graphic design 
and production technology have 
embraced the synthetic image, 
celluloid is absolved of its old re- 
sponsibilities. For five years it has 
been possible to digitize old 
Bogart films so comprehensively 
that we might someday see a 
new Bogart film starring com- 
pletely digitized man now fifty 
years dead. Digital-electronic 
movies, like any young medium, 
is struggling to find it's grammar, 
the language which will define it's 
use. Make no mistake, buddy o' 
mine, high tech movies are an 
entirely different medium than 
film. 

Meanwhile, celluloid is left 
without its old responsibilities to 
the public. The ethical debates 
around images will move away 
from the technology of celluloid 
and toward the technology of 
electronic synthesis. When a 
medium is left with its cheese out 
in the wind, that medium may 
choose to fade to irrelevancy, or 
use its newfound freedom to 



break it’s own grammatical rules. 

This is an article about break- 
ing the rules. In thinking about 
film, we need not crawl into the 
alternative critic's trench, nor 
upon the pop critic's pulpit. We 
can place ourselves 
in the film idiom with 
some irony, a little bit 
of tenderness and 
some good, strong, 
self-flagellating hu- 
mour. 

Write about mov- 
ies, by all means. But 
don't write as if you 
were the mouthpiece 
of the Western 
Canon, or the Cin- 
ematic Tradition, or the Oracle 
of Aesthetic Pedagogy. Writing 
about a movie is writing about 
yourself. About how you came to 
it and what you got from it. Why 
do we have to be so serious now 
while the last of the analog tech- 
nologies is fading into the digital 
earth? Have some fun at the 
wake, compadre, or you're insult- 
ing all the fun we've had. Don't 
feel guilty about being excited by 
Face / Off or Armageddon. No- 
body's going to chastise you for 
it. Promise. 

So tell a couple secrets and 
wheeze a couple times when 
you're writing about the movies. 
'Cause, the films you see do not 
really represent the medium, 
neglecting as they do the vast 
majority of Independents and the 
towering genre of pornography. 
They do not conform to any 
school of critics. Our movies are 
censored and dying and kicking 
and flailing as they syncretize with 
a new scary digital medium. So 
talk about your reality, your feel- 
ings and your dreams when you 
talk about a movie, then sit back 
and enjoy the pastiche. It goes 
well with rich foods. 
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St That attitude is not hard to 
come to. You go through a 
heavy industrial area of a 
large city and there it all is, the 
technology. In front of it are high 
barbed-wire fences, locked gates 
saying NO TRESPASSING, and 
beyond, through sooty air, you 
see ugly, strange shapes of metal 
and brick whose purpose is un- 
known, and whose master you 
will never see. What it’s for you 
don’t know, and why it's there 
there's no one to tell, and so all 
you can feel is alienated, es- 
tranged, as though you didn't 
belong there. Who owns and un- 
derstands this doesn't want you 
around. All this technology has 
somehow made you a stranger 
in your own land. Its very shape 
and appearance and mysterious- 
ness say, 'Get out.' You know 
there's an explanation some- 
where and what it's doing un- 
doubtedly serves mankind in 
some indirect way but that isn’t 
what you see. What you see is 
the No Trespassing, Keep Out 
signs and not anything serving 
people, but little people, like ants, 
serving these strange, incompre- 
hensible shapes." - Robert M. 



ME LUDDITE 



Pirsig, Zen and the Art of Mo- 
torcycle Maintenance 

Get home. Log on. Check e- 
mail. Open forwarded message. 
Click on cyber-paper clip to open 
attachment. Played out before 
you is an office's black and white 
security footage, a stuffed and 
starched shirt and tie. middle- 
aged, paper pusher who, with a 
few solid raps to the side of his 
PC monitor, awaits the remedy 
to some system problem. Unsat- 
isfied with his repair efforts, en- 
raged, screaming, he lifts his 
keyboard and launches it at the 
monitor, shattering it and knock- 
ing it to the ground before kick- 
ing it across an office floor. Ned 
Ludd's revival. A violent and tell- 
ing expression of machine-in- 
duced frustration to the mes- 
sage's sympathizing recipients. 
Man versus machine — and here, 
its battlefield, electronic mail. 

It is not without a sense of this 
irony that Luddism has become 
"Neo'd" in a revival of the Nine- 
teenth Century movement that 
met the Industrial Revolution with 
its own violent revolt. 

Today's Luddite however, finds 



himself identifying a 
plethora of new 
concerns. In his 
book Rebels 
Against the Future, 
Neo-Luddite 
thinker Kirkpatrick 
Sale identifies 
Ludditic trends in 
the current cam- 
paigns of Asbestos 
Victims of 
America, of French 
farmers opposing 
GATT, and the 
Green movement. 
Perhaps most 
shocking is Sale's 
linking of the 
Ludditic revival with 
the manifesto of 
the Unabomber, 
Ted Kaczynki. 

North Ameri- 
ca's indigenous 
people, radical en- 
vironmental, anti- 
nuclear, and anti- 
animal testing ac- 
tivists, those dev- 
astated by the Love 
Canal, and the 
Exxon Valdez, and 
even those frus- 
trated with the per- 
ceived threats to 
privacy posed by 
the growing preva- 
lence of computer 
technology at 
home and work, Sale says, add 
to the growing ranks of Neo-Lud- 
dites.. Nonetheless, you would be 
hard done by to seek a professed 
member of the Neo-Luddite 
movement today. For that mat- 
ter, you'd be hard pressed to find 
a movement at all. 

Essentially a "dis-organization," 
today's Luddites take on a mark- 
edly more faceless approach 
than did their subversive, techno- 
ravaging ancestors. They have no 
assemblies, and few thinkers or 
authors who deem themselves 
Luddites: an invisibility which, 
though softening calls for with- 
drawal from techno-culture, 
seems imperative to the Luddist 
nature. It is against the very tools 
which establish movements after 
all, that they seem to be rebel- 
ling. And indeed, my own re- 
search noted an unsurprising 
absence of mainstream attention 
afforded to Neo-Luddism. 

"I don't see any evidence of a 
movement of that kind," says 
Michael Smith, who professors 
a Technology and Society course 
in McGill's Sociology Department. 
"Some people just have some 
question with the way technology 



is going.” 

As Sale has it though, the 
overriding principles which deny 
attention to Luddism in the main- 
stream media nonetheless merit 
heed. In his Lessons from the 
Luddites, he offers industrializa- 
tion as a "cataclysmic" leap valu- 
ing nothing more green than a 
dollar. 

The role of Luddism called into 
question, he comes to speak of 
the imperative of a voice of moral 
reason against industrialization. 
"Such a challenge is mounted 
against large enemies and pow- 
erful forces not because there 
is any certainty of triumph, but 
because somewhere in the 
blood, in the place inside where 
pain and fear and anger inter- 
sect, one is finally moved to re- 
fusal and defiance: 'No More,"' 
writes Sale. 

"The ways of resisting the in- 
dustrial monoculture can be as 
myriad as the machines against 
which they are aimed and as var- 
ied as the individuals carrying 
them out, as the many Neo-Lud- 
dite manifestations around the 
world make clear," he says, not- 
ing the withdrawals assumed by 
indigenous North Americans and 
old order Amish communities, 
and noting value in more active, 
political approaches as well. “The 
political task of 'resistance' today 
then, beyond the quiet acts of 
personal withdrawal [Lewis] 
Mumford urged, is to try to make 
the culture of industrialism and 
its assumptions less invisible in 
industrial societies as well as 
their imitators." 

But many see the Neo-Luddite 
front as indication that the broad 
blindness assumed towards 
technology is both necessary and 
inseparable from civilization. “It's 
a necessary voice, but the move- 
ment is not at all capable of re- 
moving these things," says 
Walter Truett Anderson, political 
scientist and author of Evolution 
Isn't What it Used to Be. 

"A new technology comes 
along and after a while it comes 
to look like nature. The real ethi- 
cal obligation is to think about 
ways to live within that context," 
he says. 

But Neo-Luddites see their 
approach as one vital to main- 
taining the checks and balances 
that should stand in the way of 
technological determinism — 
when technology dictates civiliza- 
tion's course and not the other 
way around. 

According to Sale, the voice 
of Luddist reason remains an 
ethical imperative. Take the ex- 






ample of computers: "There are 
two moral judgements against 
computers. One is that compu- 
terization enables the large 
forces of our civilization to oper- 
ate more swiftly and efficiently in 
their pernicious goals of making 
money and producing things. 

. Secondly, in the course of us- 
ing these, these forces are de- 
stroying nature with more speed 
and efficiency than ever before.” 

Originally, 'Luddite' connoted 
membership in a riotous move- 
ment led in 1811 by independ- 
ent English weavers, displaced by 
the advent of mechanized looms. 
Once priding themselves on the 
cottage industry nature of weav- 
ing, now forgone in favour of fall- 
ing incomes and rocketing infla- 
tion, a group of weavers led by 
Ned Ludd— legend says nothing 
of whether there really ever ex- 
isted a Ludd — rebelled, entering 
factories and destroying the 
looms of factory owners who 
failed to meet their demands for 
wages, working conditions, and 
quality control. 

A year's work of ravaged fac- 
tories in their wake, the ances- 
tral movement met its demise 
when a planned revolt met re- 
sistance from military troops and 
hired guards. Several were killed 
in the fighting that ensued while 
several more were imprisoned or 
hanged following the enactment 
of legislative measures by the 
English House of Commons to 
quell Luddite activity. 

“Today, in the second Indus- 
trial Revolution, it's just as it was 
back in the first. The technology 
itself simply does put people out 
of jobs," says Sale of the signifi- 
cant bond he sees as uniting the 
first wave revolution with today's. 

Indeed, Luddism also contin- 
ues to take on a decidedly leftist 
stance politically, as much today 
as in the original workers' revo- 
lution. Sale hastens to call Lud- 
dism a Marxist ideology. Its mod- 
ern day eco-consciousness has 
him echoing the notion of the 
green tree with red roots. 

Nonetheless, the foundation 
of Luddism's revival on the two- 
century-old movement with which 
Neo-Luddism has aligned itself is 
almost superficial when consid- 
ering its face today is vastly 
changed in several ways, even if 
some of its general aims have 
remained. 

Neo-Luddism has allied itself 
with the Green movement in its 
contempt for industrialization. 
Large scale "envirocide" mars 
the boasts of today's industrial 
civilization in a way virtually un- 







Neo- Luddite confrontation of technological 

DETERMINISM MAKES ITS CASE VIA THE VERY 

S. 

ECHNOLOGIES IT AIMS TO DESTROY 



foreseen during the first In- 
dustrial Revolution. Now 
however, industry's environ- 
mental implications serve 
the same harming ends as 
technological unemploy- 
ment, and to at least as 
great a degree. 

Opposition to reproduc- 
tive technology, activism 
aimed at environmental pro- 
tection, and concerns for 
personal privacy in the face 
of security technology— 

Smith identifies these as in- 
herently anti-technology 
movements. However, he 
believes that it would be a 
stretch to recognize them 
as Luddist trends. 

"The original Luddite 
movement was particularly 
concerned with loss of 
jobs," Smith points out, add- 
ing that he is unfamiliar with 
the very notion of Neo-Lud- 
dism. "Workers in industry 
today realize that if there 
isn't investment in these 
industries, there will be no 
jobs at all." 

Indeed, today's Luddism 
finds itself uniquely faced 
with concerns surrounding, 
for instance, technological 
sciences. Sale, for one, has 
declared the Neo-Luddist 
mission to be the dismantling of 
computer, chemical, and bio- 
genetic technologies while oppo- 
sition hails these sciences as in- 
valuable advance to the course 
of humanity. 

"Biotechnology has emerged 
as the great Satan. That's born 
of a certain amount of misunder- 
standing. It's a global scientific 
revelation," says Anderson. 

Perhaps the greatest strug- 
gle in which Neo-Luddites find 
themselves at odds however, pits 
principle against pragmatism. 
While the first wave boasted 
union at its very core, the latter 
lacks any formal organization at 
all. And while its refusal to be 
coined as a movement goes 
hand-in-hand with its decided 
stance against attention from the 
very mainstream mediums which 
it condemns, it finds itself at a 
crossroads as a movement both 
seeking a voice and vehemently 
opposing the voice mediums. 

"One of the failures of Luddism 
[is] its formlessness, its uninten- 
tionally [sic], its indistinctness 
about goals, desires, possibili- 
ties. If it is to be anything more 
than sporadic and martyristic, 
resistance could learn from the 
[first] Luddite experience at least 
how important it is to work out 




some common analysis that is 
morally clear about the problem- 
atic present and the desirable 
future, and the common strate- 
gies that stem from it," says 
Sale. 

It seems odd then, to anyone 
somehow extracting the nature 
of Luddism from the seeming 
information vacuum that sur- 
rounds it, that it does in fact have 
its "Cyber-Puritans." Yes, you can 
cruise your way to a 
www.luddites.com website, read 
the works of Sale and other 
Luddist thinkers, and even take 
an on-line Luddist Purity test. But 
does this evidence the refuge of 
"Liberal Luddism?” 

Not really, according to Smith, 
again noting the distinct conten- 
tions held by today's Luddists. 
"Why would anyone concerned 
with implications of reproductive 
technology be concerned with 
the internet?" he asks, adding 
that Neo-Luddism's environmen- 
tal interests are far from com- 
promised by internet technology. 

Still, acceptance of global 
communications media into 
Luddist culture seems a step 
back from a broad-reaching anti- 
technology stance. 

"I can't imagine where the anti- 
technology movement would be 



today without the internet," says 
Anderson. "And internet technol- 
ogy has put a lot of people out of 
work too,” he adds, pointing out 
a seeming double standard in the 
Neo-Luddist approach. He also 
speaks of a recent Neo-Luddite 
national conference in Ohio, to 
which media photographers 
were denied entrance, while a 
New York Times artist was al- 
lowed in to draw a sketch, shordy 
thereafter mass-printed and 
mass-distributed to millions. 

What then is a Neo-Luddite 
to do in a society whose very ac- 
tivist movements are so exclusive 
as to deny assembly status and 
attention to those who won't sub- 
mit to internet technology and its 
likes? What does it mean to be 
a Neo-Luddite if principles stand 
in the way of organizing against 
organization? The crusade 
seems reduced to reliance on a 
far less assertive stance than its 
forebearer, a moderate, even 
non-committal, and not at all 
absolutist stance against technol- 
ogy — one from which hard action 
is difficult to conceive. An activ- 
ist's double-edged sword. 

Nonetheless, there do remain 
Luddism's extremists. Kirkpatrick 
Sale made waves in the Luddite 



lent would be community recently in his analy- 
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sis of the Unabomber Manifesto 
[before Kaczynki's arrest and 
conviction) which points out the 
Ludditic trends in the bomber's 
personality. "The Unabomber and 
I share a great many views about 
the pernicious effect of the In- 
dustrial Revolution, the evils of 
modern technologies, the stifling 
effect of mass society, the vast 
extent of suffering in a machine- 
dominated world and the inevita- 
bility of social and environmental 
catastrophe if the industrial sys- 
tem goes unchecked," Sale wrote 
in his article, The Unabomber's 
Secret Treatise. 

But there remains no moral 
high ground that the Unabomber, 
or other fundamentalist Luddites, 
can assume apart from these 
"pernicious" technologies. "He 
made his bombs partly out of 
wood but used batteries to deto- 
nate them. He reviled the com- 
puter, but kept three typewriters, 
apparently unaware that the type- 
writer was once the epitome of 
high technology, reviled by the 
Luddites in its own time as the 
destroyer of the art of penman- 
ship, the machine that would put 
honest scribes out of work," says 
Anderson. "This technological 
nostalgia appears to be one of 
the common features of Neo- 



Tin: "Bad Day" Video Cur 

WHICH SHOWS A MAM DESTROYING' 
HIS COMPUTER HAS BECOME A 
I’OriJLAR FORWARDED MESSAGE 
AMONG THE FRUSTRATED LUDDITE 
POPULATION 



Luddism: earlier technologies 
take on the patina of time and 
begin to seem plain folksy and 
natural." 

Today, Luddism can be seen 
in the otherwise unassuming at- 
titudes of the enraged office 
employee wreaking havoc at his 
computer's expense, though you 
would be hard pressed to con- 
vince him that he was a 
"technophobe." Made to include 
in its ranks anyone who has ever 
been a reactionary against tech- 
nology, whether by lashing out at 
a PC or by protesting the con- 
struction of a nuclear power 
plant, Luddism today seems to 
have many faces. 

With files from The Nation, 
HotWired, and the Pacific News 
Service 



Take the "Luddite 
Challenge" on page 
10 to see if you have 
what it takes.. ...^ 
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The Luddite Purity Test : 

(reprinted from www.luddites.com) - 



I n this fragmented, post-mod 
ern world of exploding 
Powerbooks, nerdy million- 
aire presidential candidates 
and cheese-in-the-crust pizza, 
the Eternal Question takes on 
a poignant urgency: Who am 
I? 

Of course, this question is 
often quickly followed by the life- 
affirming plea: What is my 
credit rating? For the latter, 
you must travel your own inner 
path to TSW (or any of the na- 
tionwide credit agencies). We 
can offer no advice in your 
search, except that those who 
procure a Luddites Online T- 
shirt will earn credit karma Df 
the highest order. 

But we digress. 

In a global effort to ferret out 
the Hated Geeks that walk 
among us Faithful Luddites, we 
present the Luddite Purity Test. 
Hand-tabulated by illiterate 



latch-key children in the sub- 
urbs of Orange County, Califor- 
nia, your answers will deter- 
mine your true status in the 
coming Deindustrial Revolution 
and subsequent Misinforma- 
tion Age. 

Answer all the questions be- 
low and then click on the but- 
ton marked, "I hate submit but- 
tons." 

1 ) Which is the proper spell- 
ing and capitalization: 

InterNet 

internet 

Internet 

AOL 

2) Do you find yourself regu- 
larly stressed out about cross- 
platform incompatibility? 

Yes 

No 

3) If you were President, 



which bill would you sign first: 

Double the minimum 

wage 

Free tuition at public 

universities 

Proficiency require- 
ments for HTML authoring 

4) Have you ever sabotaged 
anything at your work on 

purpose? I.e. if you work at a 
restaurant, have you ever crea- 
tively substituted ingredients in 
"the secret sauce?” 

..Yes 

No 

5) Would you trade your fa- 
vourite chair for an unregulated 
free market economy? 

Yes 

No 

6) Which did/could do more 
damage to society: 

The industrial revolu- 



Legislated key-es- 
crowed cryptography 

Patchoulie 

I# 0 

7) Have you ever bought an 
electronic device just so you 

could open it up and see how 
it works? 

$ Yes 

No 

8) Follow-up question: If so, in 
putting it back together, did you 
add new functionality just for 
kicks? I.e. when the Pop Tarts 
are done your toaster now broad- 
casts the news on selected law 
enforcement bands... 

Yes 

No 

9) Do you ever dream of elec- 
tric sheep? 

Yes 

No 



10) Microsoft Windows is... 

a productivity-im- 
proving computing environment 
enhanced only by Microsoft's 
clever social interface "Bob." 

a triumphant prod- 
uct line modeled on the decade- 
old Macintosh interface. 

.a cruel joke on hu- 
manity. 

Hi ™ * 

11) Do you think Marc 
Andresson is a more important 
figure in American history than 
2/3rds of previous U.S. Presi- 
dents? 

Yes 

No 

1 2) Do you think having a ve- 
hicle with big fat tires and a roll 
bar is more important than fuel 
efficiency? 

Yes 

No 




Foucault and Clinton on the 
sexual battlefield 



Sex and Politics- the most potent mix since the 

Church and the State 

Timothy S. Fitzsimmons poll returning results that The office of the independent to top it off, the Starr report it- tion of the underdog, has turned 

showed that the public was not counsel had finally gotten its self was published in book the tables on those in power and 

concerned with the affair nor teeth into something which could form, leading to some of the inverted Foucault's equation. Not 

I f only Michel Foucault were even wanted to hear anymore prove unseemly enough to undo most hilarious reviews in only would the indignant Starr 

with us now. about the Starr Report, the Clinton and get the public indig- ages. and his backers like to see Clinton 

What would France's great election results were greeted nant. In a huge oversight, The players in this over- removed from power, but on his 

philosopher and social critic say with a resounding smack — that though, Starr deluded himself blown drama were regularly way out they would like to give 

about the recent fiasco that of jaws hitting desks in edito- into believing that all those voices skewered in the cartoons of the him a* good hard smack on his 

splashed its ugly stain across rial offices across the country, from the Christian Right, who dailies and nightly talkshows bare ass. 

every major media outlet in North Notably in Minnesota, where happened to be footing the $40 became unwatchable simply That the citizens of the US 

America, one affectionately former pro-wrestler Jesse “The million investigation tab, were because the jokes delivered by didn't go for this witchhunt, 

known as the Clinton/Lewinsky Body” Ventura was elected Gov- representative of the nation's Leno, Letterman et al. were and actually grew sicker of 

scandal? Other monikers in- ernor, but that itself is a whole wishes. much less humorous than the the coverage each day, indi- 

clude Lewinskygate, the Starr other column. The election sure changed daily emanations from the cates that maybe there do 

Report, or simply “That Clinton But whither Foucault. that. Starr camp. remain limits to how far these 

Impeachment Thing." The problem with the Starr Instead of gaining additional Reading through the na- discourses will overlap. With 

Apparently most of the Report, which most of the seats that would basically guar- tional paper (The Globe and Starr having let the cat out 

American public decided to go American public seems to have antee the Republican-led im- Mail) the other day, there ap- of the bag though, the media 

with the last name, preferring known, is that the report itself peachment proceedings, the peared the word will never be the same. Now 
instead to concentrate their was so obviously a thinly veiled Republicans lost seats, lost the "Lewinskyfication" in an op-ed it is not enough to discuss 

attention on the fact that the attempt to pass moral judge- Speaker of the House, and ere- piece. As in: the election had presidential behaviour in the 

Republican-controlled House of ment on Clinton through the ated an entire cottage indus- undergone a Lewinskyfication. news section, but it must be 

Congress had become so dis- official and authorial channels try of cartoon characters and New language indeed. communicated in full color, 

tracted from their work that of the mass media. new language, altering the di- Foucault must be howling detail and in all its graphic 

they needed a good swift re- The dominant discourse, rection of political discourse in his grave. If he pegged the glory. 

minder that how much sex the that of Starr politics, had failed forever. issue all those years ago in The American obsession 

President has relates little to to find anything which might This past Halloween the his work The History of Sexu- with political personalities has 

the running of a country. Hence proveto be the pry bar that most popular costume was, of ality, I can’t imagine another far exceeded simple (war) 

the “startling" election results, rends Clinton from the bosom of course, the Monica Lewinsky more obvious example than hero worship. Knowing how the 

although anyone with a his citizens. Once sexual conduct mask, complete with beret, today's events to illustrate his battles are won is no longer 

smidgen of sense could have fell under Starr's jurisdiction And if you wanted that added main points. Whereas previ- enough. Now the troops not 

seen them coming. (again, a whole other saga in it- touch of authenticity you could ously sexual discourse had only want the general's strat- 

That the mass media re- self), all of Clinton's sexual past wear the blue dress (sans spin- been co-opted by dominant egy for the battlefield, but also 

acted with such surprise be- seemed to be fair game. Clinton’s ach dip stains). Also available hegemonic interests in order to the knowledge of what goes on 

trays the large degree to which former lovers could be sum- for your party pleasure were exercise power and begin the in his tent at the end of the day. 

most political pundits operate moned, coerced, or in Lewinsky's Clinton and Starr. long process of the And further, they want to tell 

apart from any sense of public case, detained by the FBI and in- Book ’deals abound for all in- pathologization of sexual him how to do it. 

sentiment. Even with poll after timidated into plea bargaining. volved in the vaudeville show, and behavior, Starr, taking the posi- Foucault would love this. 



1 3) Do you feel that workers' 
physical and emotional energy is 
subsumed by an uncaring, inhu- 
mane, assembly-line, capitalist 
economy, or do you feel that Bob 
Dole needs to "get serious"? 

Workers oppressed by 

Capitalism 

"...Dole too nice 






.haunting allegory 
.blueprint 



1 7) Do you consider "geek" a 
term of endearment? 

Yes 

.No 



.... 



14) True or false: Life was 
better before sliced bread. 

True 

False 

1 5) Can you name three dif- 
ferences between Perl 4.0 and 
Perl 5.0? 

Yes 

No 

IB) Did you find the movie 
Brazil to be a haunting allegory 
of our hopeless bureaucratic 
society, or a blueprint for a bet- 
ter tomorrow? 



1 8) Which is a greater threat 
to the Internet? 

Pornography 



.Time Magazine 



21) The revolution.... 

will not be televised. 

is an out-moded form 

of political action. 

is currently in beta 

testing and will be released in 
time for the ’96 holiday season. 

22) Robots are,... 

a fanciful element 

from science fiction. 

cool. 



19) People are best under- 
stood as 

complicated individu- 
als with feelings and aspira- 
tions. 

things to make 

things you can sell. 

20) Do you read mail order 
computer catalogs in the bath- 
room? 

Yes 

No 



.... 



running the show. 



23) Society as a whole would 
be better off without... 



.poverty. 

.censorship. 

.refrigeration. 



24) Who do you admire 
most: 

Noam’Chomsky 

Bill Gates 

The Borg 



25) www.suck.com.... 

insightfully skewers net 

culture. 

is a sell-out. 

huh? 

uses some cool 

scripts. 

26) Which is more true: 
The Internet fosters 

increased communication and 
democratic dialogue among 
people all over the world. 

Computers are no 

replacement for real human in- 
teraction. . 

I met my spouse on- 
line. 

rjjr »? 

27) Do you check your e-mail 
before you get dressed in the 
morning? 



.Yes 

.No 



• -. ’ 



Neiman-Marcus cookie recipe 
forwarded to you via e-mail more 
than once? 

Yes 

No 

29) Follow-up: Have you for- 
warded the Neiman-Marcus 
cookie recipe to others via e-mail 
(warning: this is now illegal in 
some countries)? 

Yes 

No 

30) Bookstores are useful 
for. . . 

browsing the latest 

book on organic composting. 

..........browsing the latest 

book on navigating the Internet. 

selling my latest book 

on navigating the Internet. 






2B) Have you gotten the 
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Television: the Drug 



of a Nation 




by Tal PlncbeusHy 



T he other day I found my 
self absolutely immersed 
in nostalgia. Through a 
series of internal memory trips I 
could hear George Fenneman in- 
troducing Groucho Marx on "You 
Bet Your Life." Jack Benny play- 
ing his violin in that sardonic and 
squawking style whose technicali- 
ties were known exclusively by 
him, and Dick Clark shaping the 
musical interests of a generation 
of youth. (If what I just said is 
nothing more than foreign jargon 
to you, ask your parents!) 

What would inspire this remi- 
niscence of an epoch past in 
which values were wholesome 
and television media, to a cer- 
tain extent, was still in a primor- 
dial stage of virginal innocence? 
Quite frankly, it is the contempo- 
rary media's lack of any sem- 
blance of quality programming 
that causes this time warp. To- 
day's programmers would never 
book Benny Goodman and Ella 
Fitzgerald on a show entitled 
"Swing Into Spring." Though their 
respective deaths might play 
some role in this-truism, it is not 
at the scale one might suspect. 

In all honesty Howdy Doody 
scares me and, for some odd 
reason, Pat Boone’s voice 
causes the bile to rise in my 
throat, but there must be some 
sort of happy median between 
these idealistic times and the full- 
blown chaos that reigns on pic- 
ture tubes all over the world. 



Cable television has emerged as 
a prominent media outlet in to- 
day's technologically advancing 
times, and standards are at an 
all time low as American pro- 
grammers sharpen their claws 
and pad their wallets in their ef- 
forts to proliferate any garbage 
that might seem to compensate 
with style for what it more than 
lacks in substance. 

Not to say that today’s pro- 
gramming is bereft of any integ- 
rity or innovation. I, for one, am 
quite enthralled by every passing 
scene of a fine show called The 
Simpsons. This quasi-obsession 
has actually progressed to the 
point of my attaining some sort 
of nerdish tendencies (i.e. dis- 
cussing favourite scenes, char- 
acters, episodes on a whim), an 
idea that those who know me will 
testify is inconceiv- 
able. 

Truth be told, the 
act of watching tel- 
evision in itself is in- 
herently lethargic, 
the programs are 
meditations on the 
medium itself. The 
act of watching tel- 
evision is, after all, 
about how to pass 
the time while doing 
absolutely nothing 
physically and, to a 
lesser extent, intellectually. Like 
the rest of you I do watch televi- 
sion on an almost daily basis and 
I do not display any guilt for do- 
ing so. Although this perhaps 
places my argument to this point 
on shaky ground, I will further 
demonstrate 
the evils of to- 
day's televi- 
sion broad- 
cast media. 

In the Chil- 
dren's Televi- 
sion Protec- 
tion and Edu- 
cation Act of 
1995, the 
United States 
Congress 
came to 
some fairly 
alarming con- 
clusions. For 
one, they 
found that, by 
the time the 
average stu- 
dent gradu- 
ates from 
high school, 
they have 



spent more time watching televi- 
sion than in the classroom; this 
statistic seems even more dan- 
gerous when considered in con- 
junction with their further discov- 
eries. Congress also concluded 
that commercial television li- 
censes have a legal obligation to 
public service to children, an 
obligation that has been inad- 
equately fulfilled. Title 1 , Section 
2.6 of this act clearly states 
"commercial television has inad- 
equately met its obligation to pro- 
vide educational and informa- 
tional programming to children 
as a crucial part of its obligation 
to serve the public interest, and 
this has occurred despite the en- 
actment of the Children's Televi- 
sion Act of 1990.” Providing 
more quantitative ideas, Title 3 
of this act notes that the Ameri- 



can Psychological Association es- 
timates that the average child 
witnesses 8,000 murders and 
100,000 acts of violence before 
finishing elementary school. I sup- 
pose that most university stu- 
dents could tolerate these facts 
if they themselves were being en- 
tertained as adults, which also 
hasn't occurred. 

Though I do not claim my opin- 
ion speaks for the general popu- 
lation, but is anyone out there 
really being genuinely entertained 
by the average nightly television 
lineup that blends an equilateral 
mix of the pretentious, predict- 
able, and boring? How many 
times must we suffer through a 
so-called "situation comedy" that 
is neither comedic nor realistic 
in the situation it presents? Are 
we to spend the rest of our view- 
ing lives sifting through narcolep- 
tic, androgynous, Nazi-hooker- 
strippers on Jerry Springer and 
the "World's Greatest Speedboat 
Chase, Disaster-Striking, Build- 
ing-Crushing, Car-Wrecking 
Natural Disasters?" 

Mind you, television has dis- 
played some evident and mature 



growth over the past fifty years. 
As our broadcasting standards 
have teetered further towards 
the left, our soci- 
ety has followed. 
One of the pivotal 
moments in this 
growing process 
was the television 
series Maude, a 
spin-off of the 
hugely successful 
All in the Family, 
which had already 
addressed the is- 
sues of homo- 
sexuality, miscar- 
riage, race, fe- 
male equality, and co-habitation. 
In 1972 Beatrice Arthur's 
Maude, who eventually became 
the popular character Dorothy 
Zbornak on The Golden Girls, 
dealt with an unwanted preg- 
nancy by having an abortion. This 
controversial series of episodes 
opened the floodgates for televi- 
sion's boundaries, which were 
quite conservative at the time. 

Today's broadcasting has 
moved so far left and brought 
its viewing audience with it, 
that it appears it is about to 
come full-circle. In the public's 
brain-swelling, eye-bulging, 
drool-spewing need for this out- 
rageous subject matter that we 
are now subjected to, these 
shows once considered taboo 
are now viewed as quite droll in 
their attempts to shock. Televi- 
sion viewers have become so im- 
mersed in these new broadcast- 
ing values that they are begin- 
ning to demand an even more 
shocking medium. This progres- 
sion is only further aided by the 
widespread use of video cameras 
for personal use that makes eas- 
ily accessible the fifteen minutes 



of fame that Andy Warhol spoke 
so fondly of. 

To draw a comparison, the 
Roman empire, as it basked in 
its own brilliance, attempted to 
further its empire by entertain- 
ing citizens with many public 
sporting events (i.e. track and 
field, wrestling, etc.). Overtime, 
in order to further appease this 
demanding public, these sports 
were enhanced by pitting man 
against man as well as beast in 
a battle to the death. As the 
Romans began to avidly attend 
these adorned sporting events, 
their empire began to slowly 
crumble. Is this a fair analogy? 
Does a broadcasting lineup of 
professional wrestling and other 
pure forms of brain fodder mark 
the end of our illustrious civiliza- 
tion? Maybe, but probably not, 
we can’t possibly be furthering 
the dominance of our species, 
however. 

Over time, the intentions of 
our old friend television have 
been maladjusted in the purging 
efforts of many corporate play- 
ers. A marketable viewing image 
appeals far more to most 

programmers than anything 
with some sort of intellectual 
standard. Yes, there are many 
cable stations, most notably the 
Discovery and Learning Chan- 
nels, that do demonstrate good 
intentions in their programming 
and television has yet to be 
marked by the FDA as an illicit 
drug, but the Western world is 
entering a definite cultural crisis. 
So if you really want to aid your 
society in eliminating this crisis 
watch the news, take up a new 
hobby, and, if you do watch tel- 
evision, watch me. After all, I 
haven't had my fifteen minutes 
yet. 




T H E McGill DAILY 



Standards are at an all time low 
as American programmers 
sharpen their claws and pad 
their wallets in their efforts to 
proliferate any garbage that 
might seem to compensate with 
style for what it more than lacks 
in substance. 







TV CULTURE 

The Late Twentieth Century 
Drug of Choice 
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bunch they are! Who cares if 
those billionaires make 10D 
times as much as their white- 
male-upper-middle-class lackeys 
who find new and exciting shows 
to give to us rich kids so that 
they'll make more money from 
the advertisers who will pay more 
for us than for working class or- 
phans on native reservations 
because we have more purchas- 
ing power? Who cares if those 
lackeys are paid 100, COO times 
more than the factory workers 
in Korea and Taiwan who make 
the TVs in the first place? Those 
economists know what they're 
doing, and I’m sure we have a 
fair and just economic system, 
or at least that's what I'll say until 
my parents cut the cord and I'm 
left on the street with an arts 
degree and a pile of debts, ready 
to steal from the first business- 
man who comes my way, so I can 
escape this living hell to which 
we've resigned ourselves. 

Yeah, life is good. If I didn't 
have to go to school, I would 
probably spend all my time in 
front of the tube, seeing peo- 
ple do wacky stuff like screw 
each other; or go out on a 
Beverly Hills night; or answer 
crazy questions on Hollywood 
Squares; or Jeopardy. On the 
other hand, maybe I should 
spend more of my time outside 
looking for the Marcia Brady of 
my life, or some ice cream, or 
prozac, or a new satellite dish. 
In any case, if I can't find 
fulfillment out there, I'm |sure 
can find it on TV. 



Y es! Finally! After twenty 
two years of wrestling 
with crappy rabbit ears, I 
finally got the cable installed. And 
let me tell you, it's the best thirty 
two dollars a month I've ever 
spent. Now I can see Bev, The 
X-Files, Dawson's Creek, Xena: 
Warrior Princess, and - let's not 
forget - The Simpsons everyday 
and twice on Sundays. I want my 
MTV, BET, TNT, and my FOX and 
my Showtime. Yeah! 

AND WHO THE FUCK CARES 
if programmers have to meet the 
needs of advertisers and give us 
sex-and-violence trash instead of 
something that might make us 
think? Who cares if television 
was first made available in post 
WW2 America in order to keep 
people cbnsuming at war time 
rates and not fall back into a 
(shhhh!) depression? (Think 
happy thoughts, think happy 
thoughts.) Who cares if the only 
reason TV exists at all is because 
companies want to make sure 
they sell us more than we would 
ever need in order to keep their 
profits up and our pockets empty 
while over twenty per cent of Ca- 
nadian children live below the 
poverty line? I do need my inflat- 
able basketball shoes and my cell 
phone and my Tommy H. rain- 
coat and my CK underwear. 

AND WHO THE FUCK CARES 
if its been known for years that 
blue flickering light is an ideal set- 
ting for all kinds of subliminal sug- 
gestions and brainwashing? I saw 
someone get brainwashed at a 
magic show once. He thought he 



was a chicken and broke his nose 
looking for worms. It was cool. 
And besides, we are way too hip 
and suave and sophisticated and 
new age to be fooled by a couple 
of half-naked, air-brushed, 
photoshopped, seventeen-year- 
olds. 

AND WHO THE FUCK CARES 
if every time I see one of those 
walking mannequins, those all- 
sexuality-and-no-personality, one- 
sided supermodels, I get closer 
and closer to believing that 
women are objects who are 
there for the amusement and 
edification of men, the valiant he- 
roes of our strip-mall, sit-com 
society? Who cares if my girl- 
friend's anorexic and refuses to 
see a shrink or to go out to din- 
ner with me because she knows 
that I have no idea what it means 
to be female and I'm just going 
to yell at her like some stupid in- 
sensitive moron and tell her that 
she's fucked up because she 
won't eat and she'll run crying to 
the washroom and wonder how 
her life got this messed up? Hey, 
there's still Ally McBeal and 
Agent Scully, right? 

AND WHO THE FUCK CARES 
if every single one of those 73 
channels I just bought are owned 
by one of ten corporations? (And 
they told me TV was homogene- 
ous!) Why, this means that any 
given show must be approved by 
one of ten white male billionaires, 
and we all know what a diverse 



ASIA ■ CARRIBEAN ■ EUROPE 

WE’VE GOT THE ENTIRE WORLD COVERED 




STANDARD BOX MEASUREMENTS 



You fill it We ship it 

IT'S AFFORDABLE - NO MINIMUM CHARGE 

FOR INFORMATION & BOOKING: 



ARGO MOVERS INT’L 

FREIGHT DEPARTMENT 
(514) 363-8005 




The Daily Publications Society 
publisher of The McGill Daily 
and Le Délit Français 

invites you to its 

Annual General Meeting 
(AGM) 

Tuesday November 24, 1998 
Shatner Building Rm. 107/108 3:30-5:00 pm 

For more information, please leave a message for 
David Goldfarb 
Chief Returning Officer (CRO) 
at390-6790 1 




Looking For That 
Elusive Elective? 



The Department of Languages and Translation 
offers a wide variety of engaging courses that can 
be taken for credit in your degree program. 

We offer: 

Foreign Linguage Courses 

• Berman, Italian, Russian and Spanish 

Beginners to advanced levels leading to a Certificate of Proficiency* 

• Arabic, Armenian, Chinese, I hmgarian, Japanese and Portuguese 
Beginners or intermediate levels * 

• Prerequisites are required for intermediate unit udrunced courses. 

Translation Courses 

• Basic Principles and Practice of Translation 

• Comparative Stylistics of French and Fnglish 

• Writing Techniques for Translators 

• Spanish Translation into Fnglish or French 

• German Translation into Fnglish or French 

Permission of the Program Director is required for translation courses. 

Courses start as of January 9, ID 1 ) 1 ) (except for Armenian and Translation 
courses which start as of January / i). 




For more information on how to register or 
transfer into a course, please contact: 

The Department of lamguages and Translation 
680 Sherbrooke Street West, Suite 1 1 1 ) 1 ) 

Montreal, QC II3A2M7 

Tel.:(5l i).W8-6l6() • Fax: (5 1 1 M98-2650 

kmg@conled.lan.mcgill.ca • www.mcgill.ca/couied 
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OVEMBER 27, 1998 



A 24 hour moratorium on consumer spending 



PARTICIPATE BY NOT PARTICIPATING! 

McGill Events 
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Wednesday, November 25 

9:304:00 Info kiosks on alternative consumption choices in 
Shatner Building Rm 107/8, 

Film screening 7pm, "Who's Counting” exposes the 
inadequancies and injustices of economic valuation mechanisms. 
McConnell Eng Rm 304. 



Friday November 27 
1 1 :00- 6:00 Workshops in Leacock 232: 

1 1 : 30-1 2:30 "Responsible Consumption" 

12:30-2:15 "Radical Economics" 

2:304:00 "Interaction of market & social economy" 

4:00-6:00 "Third World Dept Problems" 

6:30- Demonstration in Phillips Square- Activist Caroling in streets 
and major shopping malls in Downtown. 

More events and info can be obtained at the OPIRG website: 
http://ssmu.mcgill.ca/qpirg 



Beyond the Roddick Gates... 

Friday November 27 

10:00 Demonstration Down- 
town to raise general awareness 
about our consumption and its 
social and environmental reper- 
cussions. 

5:30 Meet at Phillip Squares 
for caroling through the streets 
and shopping malls 




daily 

classifieds 

Ads may be placed through the Daily 
Business Olfico, Room B-07. University 
Centre, 9h00-14h00. Deadline is 14h00, 
two working days prior to publication. 
McGill Students & Staff (with valid ID): 
$4,75 per day, 3 or more consecutive 
days, $4.25 per day. General Public: 
$6.00 per day, or S5.00 per day for 3 or 
more consecutive days. Extra charges 
may 'apply, prices include applicable GST 
or PST. Full payment should accompany 
your advertising order and may be made 
in cash or by personal cheque (for 
amounts over S20 only). For more infor- 
mation, please visit our office or call 398- 
6790. WE CANNOT TAKE CLASSIFIED 
ADS OVER THE PHONE. PLEASE CHECK 
YOUR AD CAREFULLY WHEN IT APPEARS 
IN THE PAPER. The Daily assumes no 
financial responsibility for errors, or dam- 
ages due to errors. Ad will re-appear free 
of charge upon request if information is 
incorrect due to our error. The Daily 
reserves the right not to print any classi- 
fied ad. 



New Condo Lofts 

For rent. 5 mins, from McGill & RVH. 772 to 
1300 sq. ft. From $900/month. Occ. Mid-Nov 
onwards to July 99. Leon 932-5885 leave 
message. 

For rent: Sunny Apt. 

Bedroom, full bathroom & Kitchen on sec- 
ond Poor within a house in lower westmount. 
Heat elect included, non-smoker, no pets. 
Available Dec. 1st. $350/mo. Marie or Jozef: 
288-4251. Home: 484-3159. 



Earn $100-$200/day 

Master School of Bartending - bartend- 
ing & table service. Complete placement 
agency. Leaders in the hospitality industry 
for 18 yrs. McGill rate 849-2828. 
bartcndine.com 



Travel-Teach English. 

5 day/40 hr Sept. 23-27. TESOL teacher 
cert course (or by corresp.) 1000’s of jobs 
available. NOW. Free Info pack, loll free 1- 
883-270-2941. 



Christmas Gift Wrappers 

Creative customer servcie oriented 
individuals, locations - Downtown Toronto, 
Mississauga. Managgers to $8.25/hour + 
bonuses. Wrappers to $7. 15/hour. 
Full/Part time, December 1-24 416-588- 
7619 



U1 Part-time students 

Wanted to work at Restaurant Pasta e 
Basta. For seliveries in McGill area. Apply at 
896 Sherbrooke W. (McGill College or call 
Rola for info (514) 744-0949 



Waitresses Needed 

No experience necessary. Part-time and 
weekends. Karaoke Bar Tycoon 849-8094, 

Metropolitan News 866-9227 1109 
Cypress St. Newspapers & magazines load- 
ed with ads for jobs, business, apis, con- 
dos, etc. Needs someone to help at their 
leisure hours. Also student with computer at 
his convenience. 



Growing American call centre needs 
experienced dynamic sales reps for 
very easy high volume phone sales. 10 
positions open for both f/t + p/t night 
shifts. Highly motivated individuals 
only need calll Doug 940-1368. 



WORDPROCESSING/TYPING 
Success To All Students 

WordPerfect 5.1 Term papers, resumes, 

applications, transcription of tapes. Editing of 
grammar. 30 years experience. 
$1.25/D.S.P.(same day Si. 50) 7 Days/ 
week. On Campus/Peel/ Sherbrooke 
Paulette 288-9638 



Desktop Publishing, presentations & 

databse design. Thesespapers, reports, 
resumes, editing & scanning. Pickup & deliv- 
ery. Miriam 514-855-8258 or 514-453-5397. 



WordPerfect 6.0 Windows, Theses 
S1.50/D.S.P., applications, term-papers, 
graphics, table structures, SA’s, CV’s. 
Specialized in Medical Terminology. 
Professional, reliable. Close to McGill. Vicky 
8433572. 

SERVICES OFFERE 



A Winning Resume 

Focused on accomplishments, Free cover 
letter, Affordable Prices, English/French trans- 
lation. Call me: (514) 453-8767. Email: 
m.senecal@videolron.ca. 

Georgio Tailor 

Specialist in repairs of all kinds-men & 
women-prolessional work guaranteed. 
Student discount 20%-30% off. f — ’ 



English Angst? Writing assistance / cor- 
rections for university papers: essays, 
resumes, etc. Also typing sérvices. 
ICall Lawrence 279-4710. 
Email: articulationslh@hotmail.com. ’ 



Word processing term-papers, reports 
theses, etc. Editing. Word-perfect 5.1 Laser 
printer. Fast reliable, accurate service. 
McGill ghelto. Call Brigitte 282-0301. 



Life Style without glasses 

'No touch' Lator Ex timer, PR K, La ilk 

Myopia ■ Astigmatism - Hyperopia 
Contact lens discomfort 
LASER ULTRAVISION INSTITUTE 

lor careers in ihe Armed Forces, pilots, RCMP 
oir Irollic controllers, (iremen, police, alhlelics. 

Medical Director 

Dr. Marvin L. Kwitko 

Post Chairman, Advisory Commillee on the 
Excimer laser, lor Health ond Welfare Canada. 

5591 , Côte-des-Neiges, Mtl, Qc, Canada 
1 ( 514 ) 735-1133 1 - 800 - 201 ASER 



DB Blazer by Aquascutum navy 38 tall, 
never worn, original sleeve tickets $475 for 
$209. 7336464. 

RIDES&TICKETS 



Daytona Spring Break 99 

Parly at Daytona Bean’s most popular 
Spring Break hotel, Desert Inn resort. 
Reserve Now $25 and SAVE up lo $100 per 
room. Hotel only $129 or Bus and Hotel 
$279qmnt. Limited Space!! Thames Travel 
1-800-9628262. 



Lonely!!! 

Need someone to talk lo Live women one- 
on-one. 1-900-6434600 ext. 2054 $3.99 
per min. Must be 18 yrs. Scrv-U (619) 645- 
8434. 



Prima Computer Books: The most impor- 
tant peripherals you’ll ever own. Ask in the 
Campus Bookstore • fast and easy; in a week- 
end; admin guides, and more. 



McGill University 
Career and Placement Service 
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NEWS! NEWS! 

• Just published - the McGill C.V. Book lull 
of samples in French and English of C. V.’s, 
cover letters and CACEE forms that you can 
personalize for your own use. We have 
examples from a wide variety of Faculties, 
all with different kinds of work and volunteer 
experiences. Only $4. 

• Also for sale: 

McGill Job Search Handbook ($9.) 
Planning Job Choices ($5.) 

What’s Next - A Job Search Guide for 
Teachers ($20.) 

S • What’s free? Plenty of leaflets and magazines 
on job search strategies. 

• Hundreds of jobs are advertised not only on 
our website but also on “Campus Worklink” 
on http://ngr.sclwolnet.ca/worklmk. You ’ 1 1 
need a password which you can get from 
any CAPS office. 

1 1 CAPS I 

: Powell Student Services Bldg. 

3637 Peel Street Suite 308 

I! Pli 398-3304 Fax 398-1831 

I MECC 

I (Engineering & Computer Science) 

FDA Building 

3450 University St. Suite 20 
Ph 398-8 100 Fax 398-2169 

www.mcgill.ca/stuserv/caps 
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ALLIANCE 
V I V A F I L M 



The Mc Gill Daily 



INVITE 200 
PEOPLE TO A 
SPECIAL 
SCREENING OF 



VRINGER 



ON MONDAY, NOVEMBER 23 AT 7:30 



FIRST COME, FIRST SERVED 



ALLIANCE 

VIVAFILM 
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THEATRE 



CINEMA 






THE CARD FOR GOOD 
TIMES AND GOOD 
BARGAINS 




Enjoy arts and sports at a discount with 
the Montréal access card, your ticket to 
85 cultural and recreational activities. 

Save on admission to: 

- Bell Amphitheatre skating rink 

- Canadian Centre for Architecture 

- Centaur Theatre 

- Goethe Institute films 

- |arry Tennis Centre 

- McCord Museum 

- Montréal Impact soccer games 

- Montréal Symphony Orchestra 

Only $5, only (or Montréal residents. 



Information: 87-ACCÈS, 9 for English service, 4610 or pick 
up a brochure at Accès Montréal offices or municipal 
library branches. 

www.villi'.monlreal.qc.ca/cam 



MONTREAL 

You're city! 



MUSEUMS ; PRISON. 



E.TSO N Al. G RXTWT-H : 
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EYE EXAMINATION 



MCGILL'S HEALTH PLAN FULLY COVERS YOUR EYE EXAMINATION 
(VALU E $40) AT MES VEUX TES VEUX OPTOMETRISTS 

GLASSES^ 

GET $150 OFF PURCHASE OF PRESCRIPTION GLASSES WITH 
YOUR MCGILL HEALTH PLAN ONLY AT: 








OPTOMETRIST 

DR. F. MAROUN, OD 



EXAMPLE OF SAVINGS: 

I. EYE EXAM = $40 

II. Rx GLASSES WITH SCRATCH RESISTANT LENSES 

YOUR DISCOUNT WITH US = $190 

YOUR COST FOR BOTH = $115 
YOUR GUARANTEE = 2 YEARS 

Come And Visit Us At 



= $265 









(corner Mackay) 

OR CALL US FOR AN APPOINTMENT: 




Also visit our 2nd location in 
TMR Shopping Centre 
(341-2020) 
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